
C H E A T  S H E E T



HEY THERE !

T h a n k s f o r d o w n l o a d i n g t h i s 
Thumbraising Cheat Sheet! I hope this 
helps you start the process of creating 
a successful campaign.  

Thanks again for subscribing to my 
email list.  The above is just a taste of 
what I have to offer you, so stay tuned 
for more emails and fun stuff down the 
road!  

Gracias Amigos! 

Chris



1. ENGAGE YOUR DONORS 
*Make them feel valued  

*Don’t beg for donations 

*Use statements like “be a part of 
the journey” or “partner with me”  
to make people feel a part of your 
cause.  

Making people feel a part of your 
cause is far more important than 
just raising money



2. NAME 
YOUR  
CAMPAIGN

 *Create a memorable 
title of campaign

*Try to buy the .com of your 
campaign’s name

*Create a compelling story of why 
donors need to give



*Join the social network that your donors are on

3. USE SOCIAL MEDIA

Create compelling updates
 *Respond back 
to your followers. Create 

personal conversations

Add a thorough 
description.

Post consistently



It’s about inviting your 
audience to be involved, 
and to participate with your 
vision. 

3. ADD A PERSONAL TOUCH

*Everyone likes receiving something personal 
from someone else 

*Draft a template message, personalize the 
message 

*The worst thing is for someone to think their 
donation doesn’t matter, so make sure to 
send a thank you letter



*Your website needs to be  
mobile friendly
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5. MAKE IT MOBILE FRIENDLY 

 *Use a lot of graphics. 
People love compelling pictures

*Use responsive emails and 
website theme



1. KEEP IT EASY 
*Make your donation page easy and 
inviting 

*Use a bright colored button for 
people to donate 
  
*Keep page simple. Give only one or 
two options on actual page



*Consider for a moment on what you are “selling.”  
When you tell a compelling story about your campaign, make it about hope. The best sort of stories create a tale of 
overcoming struggle and conflict. Show how your donor can be the hero of that story by simply giving. 

7. TELL A POWERFUL STORY




